WINES OF /
GERMANY oen’

VA

N

WINES OF See ph|pﬁ)5

GERMANY



A word from the team

Harpers round table

New Wines of Germany website
Matthew Clark link up

Retailer trips

Press activity

Press Highlights from October and November

10: Wines of Germany in 2010

i chipes



As 2009 draws to close, the team are busy planning next year’s activities. Undoubtedly
2009 has been one of the toughest years yet for the wine trade, as was evident from
the WSTA presentation at November’'s Wines of Germany importers meeting. And with
further legislation expected and an uncertain tax regime to boot, the testing times look
set to continue.

Thankfully it's not been all doom and gloom this year and as ever with tough times,
opportunities can and do appear. Germany certainly looks as if it could benefit from
the ‘lower alcohol’ demand and has been touted as the country in the best place to
deliver natural lower alcohol wines. This together with murmurs from Tesco about
merchandising by style rather than country could bode very well for Germany and
provide us with a turning point.

From a media point of view, this year has been one of the best years yet for press
coverage, showing that the buzz around German wines is still gathering momentum in
the UK. Or as Martin Hickman in the Independent put it: “Word is getting round that
perhaps a Teutonic tipple is worth a try...”!

Jhuikt-

Nicky Forrest
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Wines of Germany hosted a Round Table discussion with
Harpers Wine & Spirits Trade Review looking at German
wines in the UK.

The panel of retail experts, including several independent
merchants and leading online retailers Direct Wines, met in
early November and discussed a variety of topics, including
new dry styles, lower alcohol, and German reds.

This was a great opportunity to inform the trade of
developments in Germany, continue the low alcohol debate
and position Germany as the natural choice for retailers
looking to satisfy customer demand for lighter wines.

Look out for the four page write-up of the event written by
Claire Hu, which is scheduled to appear in Harpers Wine &
Spirit in January 2010.
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The Wines of Germany website has been l M-d sebate | oot | e

redesigned by our digital partner Large Blue and is — =
set to be launched this month.

A key element of the new site is the wine search
which allows visitors to the site to find out where

particular wines are sold or just browse to find a S
bottle that matches their favourite foods. . ) el

Importers are responsible for updating their own
retail listings on the website so please ensure you
input the details of German wines that you sell and /
or supply to retailers by the end of December.

You should all have been contacted earlier this
month with details of how to input your wines, but if
you have any questions or need further information,
please contact Natalie by phone on 020 7759 7405
or by email at natalie.potts@phippspr.co.uk.

Trade Update Suppliers
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Wines of Germany will run a promotion in early 2010 with Matthew
Clark, the UK’s leading on-trade supplier.

The promotion will be offered to a target of 300 agency and
wholesale customers across the UK. We anticipate a 30% take-up
rate, creating a minimum sales uplift of additional 2000 cases of
German wines sold in the first month of 2010.

This promotion will feature a selection of 10 German estate wines
from the existing Matthew Clark range, and will be supported by
POS materials, including table cards, and an incentive program for
a limited number of accounts.

For further details of this, please contact Natalie Potts on
natalie.potts@phippspr.co.uk or 020 7759 7405

L MATTHEW CLARR

GEAN

wi List 2009-2010
~ Matthew Clark
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24 buyers and wine specialists from UK retailers Waitrose visited
Germany on two educational trips in September and October.

Waitrose

The first group of 10 travelled from 23-25 September and included
WSET Diploma-level wine specialists and German wine buyer Ken
Mackay MW . The second group visited from 14-16 October and
included WSET Advanced-level specialists from across the UK.

Both groups followed the same itinerary, visiting a range of wineries
including Weingut Johner, Dr Loosen, Bassermann-Jordan and Dr
Wagner.

Waitrose Training Co-ordinator Melissa Belbin accompanied the
second group and said:

“The trip was very useful. It cemented the group’s understanding of
viticultural practices and the different approaches taken by producers,
who were fantastic and provided information, passion and hospitality. It
also provided an insight into the importance of terroir and the versatility
of German wines.”
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This autumn has seen possibly our most successful press drop ever,
entitled “Rieslings to be jolly this Christmas” generating coverage in
five national newspapers from wine writers including Jancis Robinson,
Jonathan Ray, Will Lyons and Tim Curran and consumer journalist for the
Times, Guy Clapperton.

We have also generated regional and consumer coverage in over fifteen
publications, including Decanter, Shropshire Star, The Press (York), The
Sunday Sun (Newcastle) and many others via the Press Association press
wire, written by Sam Wylie-Harris. Trade coverage was also generated in
Harpers Wine & Spirit’'s new taste feature and online coverage includes the
www.thewinegang.com, www.joannasimon.com and www.telegraph.co.uk

So far, we have reached 46 million people with this press drop through
print and online publications. There is still more coverage expected in
December, with a possible inclusion in Susy Atkins’ Sauce column in the
Sunday Telegraph’s Stella Magazine before the end of the year. Joanna
Simon is also featuring the wines in the new year in her column in
February’s Classic FM Magazine.

tﬁewmegang
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During November, we held German wine tastings for top journalists including:-

Tim Atkin MW -The Observer, Woman & Home, Decanter, the Wine Gang
Susie Barrie MW - Saturday Kitchen, Circle of Wine W  riters

Peter Richards MW - Saturday Kitchen

Peter Grogan - Tesco Magazine

Themes for the tastings ranged from German wines on the high street  (Susie
Barrie / Peter Richards) to the Pinot Trio (Tim Atkin). Peter Grogan is currently
writing a wine book so we arranged a tasting for him of wines from his pre-
selected list of German producers. He has given feedback on the wines stating
“everything I've tasted has been exemplary”, so the Germany chapter promises
to be highly complimentary!

Coverage generated so far this year from one-to-one tastings includes articles
in titles such as Restaurant Magazine, The Yorkshire Post and The Herald
reaching 1,364,681 readers. Additional coverage is expected in the run up to
Christmas from Tim Atkin and in the coming months from Susie and Peter on
Saturday Kitchen so keep your eyes peeled!
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The last couple of months have seen many great pieces of coverage for German wines. The

total number of people reached through printed articles for October and November was over 31
million. Via online publications we reached a massive 57 million people for the same two months

Rieslings to
be cheertul

IF PIESPORTER 15 THE ONLY
GERMAN WINE ON YOUR LIST
THEN SHAME ON YOU. THE
COUNTRY'S WINME HAS MORE
STRENGTH IN DEPTH THAN
IT519705 FOOTBALL TEAM

Recommended wines

better... Riesling is Germany’s most
important grape and there should be
a style for everyone who likes wine”
Peter McCombie, Restaurant
Magazine, September 09

£8.99

Style counts

There is more to German wines
than the dreaded *L word

GUNDERLOCH, FRITZ'S RIESLING,
RHEINHESSEN 2008 (16.5/20)

Founded in 1890, this estate is now managed by
Agnes Hasselbach-Usinger and her hushand Fritz,
the wine's namesake. Off-dry, it's intensely fruited
and mineral, with delicious Riesling style, an
elegant structure, and a refreshing, lingering
finish. Drink now. Stockist: Maj
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Wines of
KQuality in Germany has never been\ the week

By Tim Curran
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Three Vintners, Dry Riesling,
Eheinhessen, Germany 2008 * * * (16)
Inviting, perky citrus fruit with subtle,
mealy nuances. This is pure refreshment
and, at 1
moreish. £9.99 down to £5.99; Coo

25% and under £6, it's very
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Noirs..

“| prefer [German] Pinot
Blanc — firstly because it is
intrinsically a more
interesting grape variety, and -
secondly because it is good
.there are also some
excellent sub-£10 Pinot
." Tom Bruce Gardyne,

FINANCIAL
TIMES

Three Vintners Riesling

2008 Rheinhessen

Drink 2009-2010

Off-dry and lightly peachy, a
clever blend assembled by top
young producers Stefan Winter,
Jochen Dreissigacker and
Philipp Wittmann. 12 per cent.
£9.99 Somerfield but £5.99 (a
steal) over Christmas at Co-0p
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The Daily Telegraph

3 TIMES

“German wines are often\
neglected and will cost
less than French labels,
with some unexpectedly
dry Rieslings making an

appearance now”

Guy Clapperton, The
Times, November 2009

N~

ﬁGermany does make fantastic
wines and we have to overcome

our prejudice... to discover some
of the most vibrant, lively flavours”
Christine Austin, Yorkshire Post,

September 2009

ﬁWord is getting round \7
that perhaps a Teutonic
tipple is worth a try...”

THE %
Martin Hickman, The INDEPENDENT
Independent , Novembeu

N 2009

“German Rieslings can possess a
sublime aromatic quality and offer
some serious good value for money”
Olly Smith, Daily Mail, October 2009

YORKSHIRE POST

“The wines which fly off the shelves
are...modern dry Rieslings. Wines of
brilliant purity and style, with fine acidity,
elegant fruit and stony minerality”
—Liz Sagues, Ham & High, November 2009
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